
James F. McKenzie, PhD, MPH, RMCHES®, FAAHE
Professor Emeritus, Ball State University

Brad L. Neiger PhD, MCHES®

Brigham Young University

Rosemary Thackeray, PhD, MPH
Brigham Young University

HEALTH PROMOTION
PROGRAMS

EIGHTH EDITION

PLANNING, IMPLEMENTING, AND EVALUATING

© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



World Headquarters 
Jones & Bartlett Learning 
25 Mall Road 
Burlington, MA 01803 
978-443-5000 
info@jblearning.com 
www.jblearning.com

Jones & Bartlett Learning books and products are available through most bookstores and online booksellers. To contact Jones & 
Bartlett Learning directly, call 800-832-0034, fax 978-443-8000, or visit our website, www.jblearning.com.

Substantial discounts on bulk quantities of Jones & Bartlett Learning publications are available to corporations, professional 
associations, and other qualified organizations. For details and specific discount information, contact the special sales 
department at Jones & Bartlett Learning via the above contact information or send an email to specialsales@jblearning.com.

Copyright © 2023 by Jones & Bartlett Learning, LLC, an Ascend Learning Company

All rights reserved. No part of the material protected by this copyright may be reproduced or utilized in any form, electronic or 
mechanical, including photocopying, recording, or by any information storage and retrieval system, without written permission 
from the copyright owner.

The content, statements, views, and opinions herein are the sole expression of the respective authors and not that of Jones & 
Bartlett Learning, LLC. Reference herein to any specific commercial product, process, or service by trade name, trademark, 
manufacturer, or otherwise does not constitute or imply its endorsement or recommendation by Jones and Bartlett Learning, 
LLC and such reference shall not be used for advertising or product endorsement purposes. All trademarks displayed are the 
trademarks of the parties noted herein. Planning, Implementing, & Evaluating Health Promotion Programs, Eighth Edition is an 
independent publication and has not been authorized, sponsored, or otherwise approved by the owners of the trademarks or 
service marks referenced in this product.

There may be images in this book that feature models; these models do not necessarily endorse, represent, or participate in 
the activities represented in the images. Any screenshots in this product are for educational and instructive purposes only. Any 
individuals and scenarios featured in the case studies throughout this product may be real or fictitious but are used for instructional 
purposes only.

26900-0 

Production Credits
Vice President, Product Management: Marisa R. Urbano
Vice President, Content Strategy and Implementation: 

Christine Emerton 
Director, Product Management: Matthew Kane
Product Manager: Whitney Fekete
Director, Content Management:  Donna Gridley
Manager, Content Strategy: Carolyn Pershouse
Content Strategist: Ashley Malone
Director, Project Management and Content Services: 

Karen Scott
Manager, Program Management: Kristen Rogers
Project Manager: Janet Vail
Senior Digital Project Specialist: Angela Dooley

Director, Marketing: Andrea DeFronzo
Content Services Manager: Colleen Lamy
Vice President, Manufacturing and Inventory Control: 

Therese Connell
Composition: Exela Technologies
Project Management: Exela Technologies
Cover Design: Briana Yates
Text Design: Briana Yates
Senior Media Development Editor: Troy Liston
Rights & Permissions Manager: John Rusk
Rights Specialist: Benjamin Roy
Cover Image: © Kovallino ART/Shutterstock
Printing and Binding: LSC Communications

Library of Congress Cataloging-in-Publication Data
Names: McKenzie, James F., 1948- author. | Neiger, Brad L., author. | Thackeray, Rosemary, author.  
Title: Planning, implementing, & evaluating health promotion programs / James F. McKenzie, Brad L. Neiger, Rosemary Thackeray.  
Other titles: Planning, implementing, and evaluating health promotion programs  
Description: 8. | Burlington, MA : Jones & Bartlett Learning, [2023] | Includes bibliographical references and index. 
Identifiers: LCCN 2021059732 | ISBN 9781284228649 (paperback) 
Subjects: MESH: Health Promotion | Health Planning | Health Education | Program Evaluation | United States 
Classification: LCC RA427.8 | NLM WA 590 | DDC 613.0973–dc23/eng/20220323 
LC record available at https://lccn.loc.gov/2021059732

6048

Printed in the United States of America
26  25  24  23  22       10  9  8  7  6  5  4  3  2  1

© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.

http://www.jblearning.com


This book is dedicated to eight very special people: 
Sherry, Ralph, NaTel, Bonnie, Anne, Greg, Mitchell, and Julia, 

and to our teachers and mentors: 
Marshall H. Becker (deceased), Mary K. Beyrer  
(deceased), Noreen Clark (deceased), Enrico A.  

Leopardi (deceased), Brad L. Neiger, Lynne Nilson, Terry W.  
Parsons, Glenn E. Richardson, Irwin M. Rosenstock 

(deceased), Yuzuru Takeshita (deceased), and Doug Vilnius.

© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



v© Kovallino ART/Shutterstock.

Brief Contents

Preface xiii
Acknowledgments xvii

CHAPTER 1 Introduction to Health Education,  
Health Promotion, and Program  
Planning  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1

PART I  Planning a Health Promotion Program 15

CHAPTER 2 Starting the Planning Process   .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 17

CHAPTER 3 Program Planning Models in Health  
Promotion  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .41

CHAPTER 4 Assessing Needs  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 65

CHAPTER 5 Measurement and Sampling   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 97

CHAPTER 6 Mission Statement, Goals,  
and Objectives  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .129

CHAPTER 7 Theories and Models Commonly  
Used for Health Promotion  
Interventions  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 149

CHAPTER 8 Interventions  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .193

CHAPTER 9 Marketing: Developing Programs  
That Respond to the Wants and  
Needs of the Priority Population  .  .  .  .  .  .  .  .  .  .  . 227

© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



vi Brief Contents

PART II  Implementing a Health Promotion  
Program 253

CHAPTER 10 Community Organizing and  
Community Building  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 255

CHAPTER 11 Preparing for Implementation   .  .  .  .  .  .  .  .  .  .  .  .  . 277

CHAPTER 12 Carrying out Implementation  
and Management  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 309

PART III Evaluating a Health Promotion Program 333

CHAPTER 13 Evaluation: An Overview   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 335

CHAPTER 14  Evaluation Approaches and Designs   .  .  .  .  .  . 349

CHAPTER 15 Data Analysis and Reporting  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 373

References 391
Glossary 417
Index 439

© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



vii© Kovallino ART/Shutterstock.

Preface   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . xiii
Acknowledgments  .  .  .  .  .  .  .  .  .  .  . xvii

CHAPTER 1 Introduction to  
Health Education, Health 
Promotion, and Program  
Planning  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1

Health Education and Health  
Promotion . . . . . . . . . . . . . . . . . . . . . . . 4

Assumptions of Health  
Promotion . . . . . . . . . . . . . . . . . . . . . . . 6

Health Education as  
a Profession  . . . . . . . . . . . . . . . . . . . . . 8

Program Planning . . . . . . . . . . . . . . . . . 10
Summary  . . . . . . . . . . . . . . . . . . . . . . . . 12
Review Questions . . . . . . . . . . . . . . . . . . 12
Activities . . . . . . . . . . . . . . . . . . . . . . . . . 12
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . . 13

PART I  Planning a  
Health  
Promotion 
Program 15

CHAPTER 2 Starting the  
Planning Process   .  .  .  .  .  .  .  .  .  .  .  .  . 17

The Need for Creating a Program 
Rationale to Gain the Support  
of Decision Makers . . . . . . . . . . . . . . . 19

Steps in Creating a Program  
Rationale . . . . . . . . . . . . . . . . . . . . . . . 20

Step 1: Identify Appropriate  
Background Information . . . . . . . . . . . . 20

Step 2: Title the Rationale . . . . . . . . . . . . . 29

Step 3: Writing the Content  
of the Rationale . . . . . . . . . . . . . . . . . . . 29

Step 4: Listing the References Used  
to Create the Rationale . . . . . . . . . . . . . 31

Planning Committee . . . . . . . . . . . . . . . 34
Parameters for Planning . . . . . . . . . . . . 36
Summary  . . . . . . . . . . . . . . . . . . . . . . . . 37
Review Questions . . . . . . . . . . . . . . . . . . 38
Activities . . . . . . . . . . . . . . . . . . . . . . . . . 38
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . . 39

CHAPTER 3 Program  
Planning Models in  
Health Promotion  .  .  .  .  .  .  .  .  .  .  .  .  . 41

The Generalized Model . . . . . . . . . . . . . 42
Using the Generalized Model . . . . . . . . . . 43

Specialized Program Planning Models . . . 44
PRECEDE-PROCEED MODEL . . . . . . . . . 44

Models Primarily Used by Governmental 
Public Health Agencies . . . . . . . . . . . . . 46

Models Primarily Used in  
Community Settings . . . . . . . . . . . . . . . 49

Models Primarily Used in  
Healthcare Settings . . . . . . . . . . . . . . . . 53

Other Planning Models . . . . . . . . . . . . . . . 55

An Application of the Generalized  
Model . . . . . . . . . . . . . . . . . . . . . . . . . . 56

Final Thoughts on Choosing  
a Planning Model . . . . . . . . . . . . . . . . 60

Summary  . . . . . . . . . . . . . . . . . . . . . . . . 61
Review Questions . . . . . . . . . . . . . . . . . . 61
Activities . . . . . . . . . . . . . . . . . . . . . . . . . 61
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . . 62

Contents

© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



viii Contents

Sampling. . . . . . . . . . . . . . . . . . . . . . . . 117
Probability Sample . . . . . . . . . . . . . . . . . 119

Nonprobability Sample . . . . . . . . . . . . . . 121

Sample Size  . . . . . . . . . . . . . . . . . . . . . . 123

Pilot Testing . . . . . . . . . . . . . . . . . . . . . 124
Ethical Issues Associated with 

Measurement . . . . . . . . . . . . . . . . . . 125
Summary  . . . . . . . . . . . . . . . . . . . . . . . 125
Review Questions . . . . . . . . . . . . . . . . . 126
Activities . . . . . . . . . . . . . . . . . . . . . . . . 126
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 127

CHAPTER 6 Mission  
Statement, Goals, and  
Objectives  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 129

Mission Statement . . . . . . . . . . . . . . . . 130
Program Goals . . . . . . . . . . . . . . . . . . . 131
Objectives . . . . . . . . . . . . . . . . . . . . . . . 132

Different Levels of Objectives . . . . . . . . . 132

Consideration of the Time Needed  
to Reach the Outcome  
of an Objective . . . . . . . . . . . . . . . . . . 134

Developing Objectives  . . . . . . . . . . . . . . 134

Questions to Be Answered When  
Developing Objectives . . . . . . . . . . . . . . 136

Elements of an Objective  . . . . . . . . . . . . 137

Goals and Objectives for  
the Nation . . . . . . . . . . . . . . . . . . . . . 142

Summary  . . . . . . . . . . . . . . . . . . . . . . . 146
Review Questions . . . . . . . . . . . . . . . . . 146
Activities . . . . . . . . . . . . . . . . . . . . . . . . 147
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 147

CHAPTER 7 Theories and  
Models Commonly Used  
for Health Promotion 
Interventions  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 149

Types of Theories  
and Models . . . . . . . . . . . . . . . . . . . . 153

Behavior Change Theories  . . . . . . . . . 153
Intrapersonal Level Theories . . . . . . . . . . 157

Interpersonal Level Theories . . . . . . . . . . 173

CHAPTER 4 Assessing Needs  .  .  . 65

Issues to Consider Before  
Conducting a Needs Assessment . . . 67

Acquiring Needs Assessment Data  . . . 68
Sources of Primary Data . . . . . . . . . . . . . . 69
Sources of Secondary Data . . . . . . . . . . . . 80
Steps for Conducting a Literature  

Search . . . . . . . . . . . . . . . . . . . . . . . . . . 84
Geographic Information Systems  . . . . . . . 84

Conducting a Needs Assessment . . . . . 85
Step 1: Determining the Purpose and  

Scope of the Needs Assessment . . . . . . . 86
Step 2: Gathering Data . . . . . . . . . . . . . . . 87
Step 3: Analyzing the Data . . . . . . . . . . . . 88
Step 4: Identifying the Risk Factors  

Linked to the Health Problem . . . . . . . . 90
Step 5: Identifying the Program Focus  . . . 90
Step 6: Validating the Prioritized Needs . . . . 91

Special Types of Health  
Assessments  . . . . . . . . . . . . . . . . . . . 92

Health Impact Assessment  . . . . . . . . . . . . 92
Organizational Health Assessment  . . . . . . 92

Summary  . . . . . . . . . . . . . . . . . . . . . . . . 93
Review Questions . . . . . . . . . . . . . . . . . . 93
Activities . . . . . . . . . . . . . . . . . . . . . . . . . 94
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . . 94

CHAPTER 5 Measurement  
and Sampling  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 97

Measurement . . . . . . . . . . . . . . . . . . . . . 98
The Importance of Measurement  

in Program Planning and Evaluation  . . . 99
Levels of Measurement . . . . . . . . . . . . . . 100
Types of Measures . . . . . . . . . . . . . . . . . . 104

Desirable Characteristics of Data . . . . 105
Reliability . . . . . . . . . . . . . . . . . . . . . . . . 105
Validity . . . . . . . . . . . . . . . . . . . . . . . . . . 108
Sensitivity and Specificity . . . . . . . . . . . . 111
Bias Free . . . . . . . . . . . . . . . . . . . . . . . . . 112

Measurement Instruments . . . . . . . . . 113
Using an Existing Measurement  

Instrument . . . . . . . . . . . . . . . . . . . . . 113
Creating a Measurement Instrument . . . . 114

© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



Contents ix

CHAPTER 9 Marketing: 
Developing Programs That 
Respond to the Wants and  
Needs of the Priority  
Population   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 227

Marketing and Social Marketing . . . . . 228
The Marketing Process  

and Health Promotion  
Programs  . . . . . . . . . . . . . . . . . . . . . 230

Exchange . . . . . . . . . . . . . . . . . . . . . . . . 230

Consumer Orientation . . . . . . . . . . . . . . 230

Competition . . . . . . . . . . . . . . . . . . . . . . 231

Segmentation . . . . . . . . . . . . . . . . . . . . . 233

Marketing Mix  . . . . . . . . . . . . . . . . . . . . 238

Pretesting . . . . . . . . . . . . . . . . . . . . . . . . 246

Continuous Monitoring  . . . . . . . . . . . . . 249

Summary  . . . . . . . . . . . . . . . . . . . . . . . 250
Review Questions . . . . . . . . . . . . . . . . . 250
Activities . . . . . . . . . . . . . . . . . . . . . . . . 251
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 252

PART II  Implementing  
a Health 
Promotion 
Program 253

CHAPTER 10 Community 
Organizing and Community 
Building  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 255

Community Organizing Background  
and Assumptions . . . . . . . . . . . . . . . 258

The Processes of Community  
Organizing and Community  
Building . . . . . . . . . . . . . . . . . . . . . . . 260

Recognizing the Issue . . . . . . . . . . . . . . . 262

Gaining Entry into the Community  . . . . 263

Organizing the People. . . . . . . . . . . . . . . 264

Assessing the Community . . . . . . . . . . . . 267

Determining Priorities and Setting  
Goals  . . . . . . . . . . . . . . . . . . . . . . . . . 270

Arriving at a Solution and Selecting 
Intervention Strategies  . . . . . . . . . . . . 272

Cognitive-Behavioral Model  
of the Relapse Process  . . . . . . . . . . 186

Theory/Model Selection . . . . . . . . . . . . 187
Limitations of Theory . . . . . . . . . . . . . . 188
Summary  . . . . . . . . . . . . . . . . . . . . . . . 188
Review Questions . . . . . . . . . . . . . . . . . 189
Activities . . . . . . . . . . . . . . . . . . . . . . . . 189
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 191

CHAPTER 8 Interventions  .  .  .  .  . 193

Interventions in the Era of Public  
Health 3.0 . . . . . . . . . . . . . . . . . . . . . 195

Logic Models  . . . . . . . . . . . . . . . . . . . . 195
Creating Health Promotion  

Interventions . . . . . . . . . . . . . . . . . . . 197
Intervention Planning . . . . . . . . . . . . . . . 198

Design Thinking and Intervention  
Planning . . . . . . . . . . . . . . . . . . . . . . . 198

Adopting a Health Promotion  
Intervention . . . . . . . . . . . . . . . . . . . . 198

Adapting a Health Promotion  
Intervention . . . . . . . . . . . . . . . . . . . . 199

Designing a New Health Promotion 
Intervention . . . . . . . . . . . . . . . . . . . . 200

Systems Approach in the Intervention 
Planning Process . . . . . . . . . . . . . . . . . 207

Types of Intervention Strategies . . . . . 207
Health Communication Strategies . . . . . . 208

Health Education Strategies  . . . . . . . . . . 212

Health Policy/Enforcement Strategies . . . . 214

Environmental Change Strategies . . . . . . 216

Health-Related Community  
Service Strategies  . . . . . . . . . . . . . . . . 218

Health Advocacy and Community 
Mobilization Strategies . . . . . . . . . . . . 218

Selecting the Right Strategies  
for the Intervention . . . . . . . . . . . . . . 220

Limitations of Interventions  . . . . . . . . 221
Summary  . . . . . . . . . . . . . . . . . . . . . . . 223
Review Questions . . . . . . . . . . . . . . . . . 224
Activities . . . . . . . . . . . . . . . . . . . . . . . . 224
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 225

© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



x Contents

Financial Management . . . . . . . . . . . . 318
Putting the Intervention Plan  

into Action . . . . . . . . . . . . . . . . . . . . . 320
Pilot Testing . . . . . . . . . . . . . . . . . . . . . . 321

Phasing in . . . . . . . . . . . . . . . . . . . . . . . . 321

Total Implementation . . . . . . . . . . . . . . . 321

First Day of Implementation . . . . . . . . . . 321

Monitoring Implementation. . . . . . . . . 322
Types of Records . . . . . . . . . . . . . . . . . . . 323

Ending or Sustaining a Program . . . . . . . 325

Safety, Ethical, and Legal Concerns 
Associated with Implementation  . . . 327

Safety and Medical Concerns  . . . . . . . . . 327

Ethical Issues  . . . . . . . . . . . . . . . . . . . . . 328

Legal Concerns . . . . . . . . . . . . . . . . . . . . 330

Summary  . . . . . . . . . . . . . . . . . . . . . . . 331
Review Questions . . . . . . . . . . . . . . . . . 331
Activities . . . . . . . . . . . . . . . . . . . . . . . . 331
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 332

PART III  Evaluating 
a Health 
Promotion 
Program 333

CHAPTER 13 Evaluation:  
An Overview  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 335

Basic Terminology . . . . . . . . . . . . . . . . 336
Purpose of Evaluation . . . . . . . . . . . . . 338
Framework for Program  

Evaluation . . . . . . . . . . . . . . . . . . . . . 339
Practical Issues or Barriers  

in Conducting an Evaluation  . . . . . . 342
Evaluation in the Program Planning 

Stages . . . . . . . . . . . . . . . . . . . . . . . . 343
Ethical Considerations  . . . . . . . . . . . . 344
Who Will Conduct the Evaluation? . . . 344
Evaluation Results . . . . . . . . . . . . . . . . 345
Summary  . . . . . . . . . . . . . . . . . . . . . . . 345

Final Steps in the Community  
Organizing and Building Processes . . . . 273

Summary  . . . . . . . . . . . . . . . . . . . . . . . 274
Review Questions . . . . . . . . . . . . . . . . . 274
Activities . . . . . . . . . . . . . . . . . . . . . . . . 274
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 275

CHAPTER 11 Preparing for 
Implementation   .  .  .  .  .  .  .  .  .  .  .  .  . 277

Overview of Implementation . . . . . . . . 278
Developing an Implementation  

Action Plan . . . . . . . . . . . . . . . . . . . . 280
Activities and Major Tasks . . . . . . . . . . 281
Responsible Persons and  

Partnerships . . . . . . . . . . . . . . . . . . . 283
Location and Space . . . . . . . . . . . . . . . 284
Timeline . . . . . . . . . . . . . . . . . . . . . . . . 284
Financial Resources  . . . . . . . . . . . . . . 288

Preparing and Monitoring a Budget  . . . . 288

Human Resources . . . . . . . . . . . . . . . . 296
Personnel . . . . . . . . . . . . . . . . . . . . . . . . 296

Equipment and Supplies . . . . . . . . . . . 301
Curricula and Other Instructional  

Resources . . . . . . . . . . . . . . . . . . . . . . 302

Communication Channels . . . . . . . . . . 304
Summary  . . . . . . . . . . . . . . . . . . . . . . . 304
Review Questions . . . . . . . . . . . . . . . . . 305
Activities . . . . . . . . . . . . . . . . . . . . . . . . 305
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 306

CHAPTER 12 Carrying out 
Implementation and  
Management  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .309

Implementation and Management . . . 310
Human Resources  

Management (HRM) . . . . . . . . . . . . . 311
Personnel Planning, Acquisition, 

Development and Sanction . . . . . . . . . 311
Volunteer Management . . . . . . . . . . . . . . 314
Enhancing Employee and Volunteer 

Effectiveness . . . . . . . . . . . . . . . . . . . . 315

© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



Contents xi

Review Questions . . . . . . . . . . . . . . . . . 370
Activities . . . . . . . . . . . . . . . . . . . . . . . . 370
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 371

CHAPTER 15 Data Analysis  
and Reporting  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 373

Data Management . . . . . . . . . . . . . . . . 374
Data Analysis . . . . . . . . . . . . . . . . . . . . 376

Univariate Data Analyses  . . . . . . . . . . . . 377
Bivariate Data Analyses . . . . . . . . . . . . . . 378
Multivariate Data Analyses . . . . . . . . . . . 381
Applications of Data Analyses . . . . . . . . . 381

Interpreting the Data . . . . . . . . . . . . . . 383
Evaluation Reporting . . . . . . . . . . . . . . 383

Designing the Written Report . . . . . . . . . 384
Presenting Data . . . . . . . . . . . . . . . . . . . . 385
How and When to Present  

the Report . . . . . . . . . . . . . . . . . . . . . . 386

Increasing Utilization of the  
Results  . . . . . . . . . . . . . . . . . . . . . . . 387

Summary  . . . . . . . . . . . . . . . . . . . . . . . 388
Review Questions . . . . . . . . . . . . . . . . . 388
Activities . . . . . . . . . . . . . . . . . . . . . . . . 388
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 388

References  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 391
Glossary  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 417
Index   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .439

Review Questions . . . . . . . . . . . . . . . . . 345
Activities . . . . . . . . . . . . . . . . . . . . . . . . 346
Weblinks . . . . . . . . . . . . . . . . . . . . . . . . 346

CHAPTER 14 Evaluation 
Approaches and Designs   .  .  .  .  .349

Evaluation Focus . . . . . . . . . . . . . . . . . 350
Formative Evaluation . . . . . . . . . . . . . . 350

Formative Evaluation at Program  
Inception  . . . . . . . . . . . . . . . . . . . . . . 352

Formative Evaluation in Program  
and Content Development  . . . . . . . . . 353

Formative Evaluation in Program 
Implementation  . . . . . . . . . . . . . . . . . 354

Process Evaluation  . . . . . . . . . . . . . . . 355
Methods for Data Collection . . . . . . . . 356

Pretesting . . . . . . . . . . . . . . . . . . . . . . . . 358

Pilot Testing . . . . . . . . . . . . . . . . . . . . . . 359

Summative Evaluation . . . . . . . . . . . . . 359
Selecting an Evaluation  

Study Design . . . . . . . . . . . . . . . . . . . 361
Experimental, Control, and  

Comparison Groups . . . . . . . . . . . . . . 362

Experimental,  Quasi-Experimental,  
and  Non-Experimental Designs . . . . . . . .363

Evaluation Study Designs . . . . . . . . . . . . 364

Internal Validity  . . . . . . . . . . . . . . . . . . 366
External Validity . . . . . . . . . . . . . . . . . . 369
Summary  . . . . . . . . . . . . . . . . . . . . . . . 370

© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



© Jones & Bartlett Learning LLC, an Ascend Learning Company. NOT FOR SALE OR DISTRIBUTION.



xiii© Kovallino ART/Shutterstock.

Preface
Most of the objectives are written using 
the cognitive and psychomotor ( behavior) 
 educational domains. For most effective use 
of the objectives, we suggest that they be 
reviewed before reading the chapter. This will 
help readers focus on the major points in each 
chapter and facilitate answering the questions 
and completing the activities at the end.

Key Terms
Key terms are introduced in each chapter and 
are important to the understanding of the 
content. The terms are presented in a list at 
the beginning of each chapter and are printed 
in boldface at the appropriate points within 
the chapter. In addition, all the key terms are 
presented in the glossary along with other 
 important terms. Again, as with the  chapter 
objectives, we suggest that readers skim the 
key terms list before reading the  chapter. 
Then, as they read the chapter, particular 
attention should be paid to the definition of 
each term.

Presentation  
of Content
Although each chapter could be expanded—
in some cases, entire books have been  written 
on topics we have covered in a chapter or 
less—we believe that each chapter contains 
the necessary information to help students 
understand and develop many of the skills 
required to be successful health promotion 
planners, implementers, and evaluators.

Planning, Implementing, and Evaluating 
Health Promotion Programs, Eighth Edition, 
is written for students who are enrolled in 
a  professional course in health promotion 
program planning. It is designed to help 
them understand and develop the skills that 
are necessary to carry out program planning 
regardless of the setting. The book is unique 
among the health promotion planning text-
books on the market in that it provides 
readers with both theoretical and practical 
information. A  straightforward, step-by-step 
format is used to make concepts clear and 
the full process of health promotion plan-
ning understandable. This book provides, 
under a single cover, material on all three 
areas of program development: planning, 
implementing, and evaluating. And its new 
4-color design brings concepts to life unlike 
ever before.

Learning Aids
Each chapter includes chapter objectives, a list 
of key terms, presentation of content,  chapter 
summary, review questions, activities, and 
weblinks. In addition, many of the key con-
cepts are further explained with information 
presented in boxes, figures, and tables.

Chapter Objectives
The chapter objectives identify the content and 
skills that should be mastered after reading the 
chapter, answering the review questions, com-
pleting the activities, and using the weblinks. 
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 several different formats for the sake of variety 
and to appeal to the different learning styles of 
students. It should be noted that, depending 
on the ones selected for completion, the activ-
ities in one chapter can build on those in a 
previous chapter and lead to the final product 
of a completely developed health promotion 
program plan.

Weblinks
The final portion of each chapter consists of 
a list of updated links on the Internet. These 
links encourage students to explore a number 
of different websites that are available to sup-
port planning, implementing, and evaluating 
programs.

New to This Edition
In revising Planning, Implementing, and Evalu-
ating Health Promotion Programs, Eighth Edition,  
we incorporated as many suggestions from 
reviewers, colleagues, and former students as 
possible. Since the last edition of this book 
was published, several major documents 
that impact the program planning have been 
released/revised. In addition to the new 
Responsibilities, Competencies, and Subcom-
petencies (NCHEC & SOPHE, 2020) noted 
above, there is a revised Code of Ethics for 
the Health Education Profession (CNHEO, 
2020), a Report of the Joint Committee on 
Health Education and Promotion Terminol-
ogy (Videto & Dennis, 2021), and a new 
set of goals and objectives for the nation—
Healthy People 2030 (USDHHS, 2020). The 
content of these documents is reflected in this 
updated book. There also has been a slight 
reordering and retitling of the  chapters in this 
edition of the book. The chapter on market-
ing has moved from  Chapter 12 to Chapter 9. 
The rationale behind this change is based 
on the importance of marketing to creating 
an  intervention that will be adopted by the 
priority  population. This change has also 

Responsibilities and 
Competencies Boxes
Within the first few pages of all except the 
first chapter, readers will find a box that 
contains the responsibilities and competen-
cies for health education specialists that are 
applicable to the content of the chapter. The 
responsibilities and competencies presented 
in each chapter are the result of the most 
recent practice analysis—the Health Education 
Specialist Practice Analysis II 2020 (HESPA II 
2020), which is published in A Competency- 
Based Framework for Health Education  
Specialists—2020 (NCHEC & SOPHE, 2020). 
These boxes will help readers understand how 
the chapter content applies to the responsi-
bilities and  competencies required of health 
education specialists. In addition, these boxes 
should help guide  candidates as they prepare 
to take either the Certified Health  Education 
Specialist (CHES®) or Master  Certified Health 
Education Specialist (MCHES®) exam. 
A   complete listing of the Responsibilities, 
Competencies, and Subcompetencies can 
be found online at https://www.nchec.org 
/responsibilities-and-competencies.

Chapter Summary
At the end of each chapter, readers will find 
a one- or two-paragraph review of the major 
concepts covered in the chapter.

Review Questions
The questions at the end of each chapter pro-
vide readers with some feedback regarding 
their mastery of the content. These questions 
also reinforce the objectives and key terms 
presented in each chapter.

Activities
Each chapter includes several activities that 
allow students to use their new knowledge 
and skills. The activities are presented in 
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impacted the order and titles of Chapters 10 
through 12. In  addition to updating material, 
adding new visual components, and, where 
appropriate, new  application boxes through-
out the text, the following points reflect the 
major changes in this new edition:

• Chapter 1 now includes discussions 
about the six dimensions of wellness and 
the social determinates of health, and an 
overview of Healthy People 2030.

• Chapter 2 has been expanded to include 
additional information on The  Community 
Guide and provides an updated example 
of a written program rationale.

• Chapter 3 has been streamlined to provide 
more information about fewer planning 
models with emphasis on the Generalized 
Model. Because of the role that nonprofit 
hospitals play in community health, new 
information about ACHI’s Community 
Assessment Toolkit has been added.

• Chapter 4 includes new information about 
issues to consider before conducting a 
needs assessment and additional informa-
tion on conducting surveys as a means of 
collecting needs assessment data.

• Chapter 5 now incorporates more practi-
cal examples to explain the different levels 
of measurement and how best to sample 
a population.

• Chapter 6 now includes an expanded 
discussion on the various levels of objec-
tives and how to go about developing 
objectives.

• Chapter 7 includes additional informa-
tion on the socioecological approach and 
its application to creating an intervention. 

• Chapter 8 features new information on 
Public Health 3.0, Design Thinking, and 
systems thinking. The chapter also includes 
a new section on how to select the right 
strategies for an intervention, and expan-
sions of advocacy strategies, and the levels 
of evidence, including a flow chart to aid 
in determining the level of evidence for an 

intervention. And, information about logic 
models has been moved to this chapter.

• Chapter 9, Marketing (formerly 
 Chapter  12), includes new marketing 
examples and several new boxes, which 
make the text less dense and easier to read.

• Chapter 10, Community Organizing 
and Community Building (formerly 
 Chapter 9), provides more information on 
the need for community organization and 
an expanded discussion of working with 
diverse populations.

• Chapter 11, Preparing for Implementation  
(formerly Chapter 10— Identification and  
Allocation of Resources), has been 
reworked to provide background infor-
mation about successful implementation 
including creating an action plan. Also, 
information about timelines has been 
moved to this chapter.

• Chapter 12, Carrying out Implementation 
and Management, includes three new sec-
tions on sustainability, cultural humility, 
and on reaching out to the media.

• Chapter 13 now includes information 
on the need to conduct meaningful eval-
uation regardless of program type, size, 
or duration. The chapter also includes 
expanded content on the purposes of 
evaluation and practical issues or barriers 
in conducting an evaluation.

• Chapter 14 includes several new figures 
and new boxes to illustrate case stud-
ies for (1) pretesting, (2) pilot testing, 
(3)  quasi-experimental design, (4) one 
group pretest-posttest design, (5) pro-
cess evaluation, and (6) interrupted time 
series design.

• Chapter 15 now includes updated guide-
lines for developing a written report, a 
new table showing nonparametric sta-
tistics and their parametric equivalents, 
and a new section on data visualization.

To assist students and instructors, the 
completely new Navigate Advantage course 
includes both Student and Instructor resources.
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Student resources include:

• Interactive eBook

• Slides in PowerPoint format

• Learning Objectives

• Image Bank

• Application Boxes

• Flashcards

• Weblinks

Instructor resources include:

• Test Bank (Chapter Quizzes)

• Slides in PowerPoint format

• Lecture Outlines

• Image bank

Students will find this book easy to under-
stand and use. We are confident that if the 
chapter objectives and key terms are reviewed 
prior to reading the chapters, the chapters are 
then carefully read, and an honest effort is put 
into completing the activities and visiting the 
weblinks, and students will gain the essential 
knowledge and skills for program planning, 
implementation, and evaluation.
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