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fields in public health. Not only have the media chan-
nels changed dramatically since Essentials was pub-
lished, but so have the public health challenges and 
campaigns. We have identified a distinguished group 
of contributors for this text and given them more space 
to explore their topics. As a result, you will find new 
and exciting examples of highly diverse communica-
tion programs, ranging from promoting health insur-
ance enrollment in the United States to fighting Ebola 
in west Africa; from the national “Tips from Former 
Smokers” campaign to a county-level anti-e-cigarette 
plan developed by a team of MPH students; from 
the national “Get Yourself Tested” program (for HIV 
prevention) to a campus-based vending machine effort 
to promote healthy snacking; and from communica-
tions across the cancer spectrum to a Dutch program 
to build psychological resilience in school children. 
We are extremely pleased with the contributed cases 
from our colleagues in academia, public service, and 
the private sector. By reading and practicing the “how 
to” steps in the chapters and referring to these case 
studies, you will be well on your way to gaining com-
petencies in public health communication.

Claudia F. Parvanta, PhD
David E. Nelson, MD, MPH

Richard N. Harner, MD

As you begin browsing this text, we want to prevent 
you from experiencing a sense of déjà vu. This is not 
a second edition. The authors and editors of Essentials 
of Public Health Communication, published in 2011, 
have responded to requests to create a new text for 
graduate-level students in public health as well as a new 
text for undergraduate learners. The book you hold in 
your hands (or are viewing on screen) is designed to 
meet the needs of master in public health (MPH) or 
doctoral-level (DrPH or PhD) students in health com-
munication as well as those in the health professions. 
Given this target audience, it features larger-scale pro-
grams, evidence-based interventions, and research. By 
comparison, the undergraduate text offers more com-
munity-based and campus-level examples and some-
what less emphasis on research.

This text is designed to cover the skills empha-
sized by the National Public Health Information 
Coalition (NPHIC) in its Certified Communicator in 
Public Health (CCPH) credentialing program as well 
as the Certified Health Education Specialist (CHES) 
exam. We expect that working professionals will find 
the text to be a useful resource as well.

This edition does include some material that was 
previously published in Essentials of Public Health 
Communication. But please don’t stop reading here! 
Communication is one of the most rapidly changing 

Foreword
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who take advantage of this text will acquire skills that 
will serve them well as they deal with these challenges. 
There is no doubt in my mind that Public Health Com-
munication: Critical Tools and Strategies is poised to 
become the classic text for public health communica-
tions. I’m confident that you will agree.

Richard Riegelman MD, MPH, PhD
Professor and Founding Dean

Milken Institute School of Public Health
The George Washington University

Public Health Communication: Critical Tools and 
Strategies is perfectly designed to meet the needs 
of master in public health (MPH) or doctoral-level 
(DrPH or PhD) students in health communication 
as well as those in the clinical and administrative 
health professions. It builds on the authors’ exten-
sive experience and is a text that you will find both 
solidly grounded in theory and focused on practical 
applications.

Public health communication has become central 
to nearly every challenge facing public health. Those 

Prologue
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David E. Nelson, MD, MPH
Director, Cancer Prevention Fellowship Program
National Cancer Institute, National Institutes  
of Health
Bethesda, Maryland 
Editor and Chapter Contributor

David E. Nelson, MD, MPH, currently heads up the 
National Cancer Institute’s (NCI) Cancer Preven-
tion Fellowship Program. He previously spearheaded 
efforts to develop the Health Information National 
Trends Survey (HINTS) for NCI, was the Acting 
Director of the Bureau of Smoking or Health, and 
directed the Behavioral Risk Factor Surveillance Sys-
tem (BRFSS) for the CDC. He co-edited Essentials 
of Public Health Communication (Jones and Bartlett, 
2011); with B. Hesse, published Making Data Talk 
(Oxford University Press, 2009); and was the lead 
author (with Brownson, Parvanta, and Remington) of 
Communicating Public Health Information Effectively: 
A Guide for Practitioners (APHA, 2002).

Richard N. Harner, MD
Principal, BrainVue Systems
Tampa, Florida
Editor, Chapter Contributor

Richard N. Harner, MD, is a clinical neurologist with 
more than three decades of clinical, teaching, and research 
experience. He directed the Neurology Department at 
the Graduate Hospital of the University of Pennsylvania 
and established the first center for the comprehensive 
medical and surgical treatment of epilepsy in the eastern 
United States. After 20 years, he moved to become Pro-
fessor and Vice Chairman of Neurology at the Medical 
College of Pennsylvania, where he established a second 
epilepsy center and directed postgraduate neurology 
education. He has authored numerous scientific articles, 
and does private consulting for the biotechnology and 
pharmaceutical industries.

Claudia F. Parvanta, PhD
Professor and Director, Florida Prevention  
Research Center 
Department of Community and Family Health
School  of Public Health
University of South Florida
Tampa, Florida
Lead Author and Editor

Claudia Parvanta, PhD, is a Professor in the Depart-
ment of Community and Family Health, College 
of Public Health, and Director of the Florida Pre-
vention Research Center, at the University of South 
Florida, Tampa. In addition to teaching and men-
toring students, she leads the Center’s efforts to 
increase colorectal cancer screening through com-
munity based prevention marketing. Previously, 
Dr. Parvanta headed the Department of Behavioral 
and Social Sciences at the University of the Sciences 
in Philadelphia (2005–2016). Her research empha-
sized health literacy and culturally competent health 
communication. From 2000 to 2005, Dr. Parvanta 
directed the Division of Health Communication in 
the Office of Communication at the Centers for Dis-
ease Control and Prevention (CDC). She was central 
to the agency’s communication response to the 9/11 
attacks, anthrax, and SARS. Before government and 
academia, Dr. Parvanta worked at Porter Novelli, 
a global social issues communication company. 
Dr. Parvanta has designed, managed, or evaluated 
health and nutrition social marketing programs in 
more than 20 countries. She is the 2016 recipient of 
the Public Health Education and Health Promotion 
Division of APHA’s Distinguished Career Award.
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Erika M. Hedden, PhD, MJ, CMPP, is an Associate 
Director in U.S. Oncology Global Medical Affairs at 
Merck Inc., in the greater Philadelphia area. Hedden is 
also Adjunct Professor, Health Communication, at the 
University of the Sciences. She is the author of Chapter 7.

May Grabbe Kennedy, PhD, MPH, was formerly 
Associate Professor and Graduate Studies Director 
in the Social and Behavioral Health Department, 
Virginia Commonwealth University, School of Med-
icine, Richmond, Virginia. Kennedy is the co-author 
of Chapter 12.

Patrick L. Remington, MD, MPH, is Associate Dean 
for Public Health and Professor, School of Medicine 
and Public Health, University of Wisconsin, Madison, 
Wisconsin. He currently is on the advisory committee 
for Healthy People 2020. Remington is the author of 
Chapter 2.

Suruchi Sood, PhD, is Associate Professor, Depart-
ment of Community Health and Prevention, Dornsife 
School of Public Health, Drexel University in Phila-
delphia. Sood is the co-author of Chapter 16.

Chan Le Thai, PhD, MPH, is Assistant Professor, 
Department of Communication, Santa Clara Univer-
sity. She recently served as a Post-Doctoral Fellow in 
the Health Communication and Informatics Research 
Branch, National Cancer Institute, National Institutes 
of Health, Rockville, Maryland. Thai is a co-author of 
Chapter 14.

The authors of chapters not written by the editors are listed below in alphabetical order.

Danielle Blanch-Hartigan, PhD, MPH, is Assistant 
Professor of Health Studies, Department of Natural 
and Applied Sciences, Bentley University, in Waltham, 
Massachusetts. She recently served as a Cancer Pre-
vention Fellow in the Behavioral Research Program 
and Office of Cancer Survivorship at the National 
Cancer Institute, National Institutes of Health, Rock-
ville, Maryland. Blanch-Hartigan is a co-author of 
Chapter 14.

Wen-ying Sylvia Chou, PhD, MPH, is Program Direc-
tor of the Health Communication and Informatics 
Research Branch, National Cancer Institute, National 
Institutes of Health, Rockville, Maryland. Chou is a 
co-author of Chapter 14.

David W. Cragin, PhD, DABT, is Adjunct Professor, 
Department of Health Policy and Public Health, Uni-
versity of the Sciences, Philadelphia, Pennsylvania, and 
Professor of International Pharmaceutical Engineer-
ing Management, Peking University, Beijing, China. 
Cragin is the co-author of Chapter 15.

Carmen Cronin, MPH, recently completed her 
studies at Drexel University in Philadelphia. During 
2015‒2016, she pursued a U.S. Student Fulbright grant 
in Uganda, where she conducted research with ado-
lescent girls and women in urban, rural, and refugee 
contexts. Cronin is the co-author of Chapter 16.

Jonathan P. DeShazo, PhD, MPH, is Assistant Pro-
fessor and Masters in Health Administration Program 
Director, School of Allied Health Professions, Virginia 
Commonwealth University, Richmond, Virginia. 
DeShazo is the co-author of Chapter 12.
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▸▸ Get Yourself Tested
Framing Case Study (Chapter 8) and GYT National 
Campaign (Chapter 12)

Allison Friedman, MS (Travelers’ Health Branch, 
Division of Global Migration & Quarantine (DGMQ), 
National Center for Emerging and Zoonotic Infectious 
Diseases (NCEZID)); Jennifer Uhrig, PhD (RTI Inter-
national, Research Triangle Park, NC); Booker Daniels, 
MPH (NCHHSTP/Division HIV/AIDS Prevention/
Prevention Communication Branch/National Partner-
ships Team, CDC, Atlanta, GA); Carla M. Bann, PhD 
(RTI International, Research Triangle Park, NC); Lisa 
Gilbert, PhD (Center for Communication Science, 
RTI International, Research Triangle Park, NC); Jon 
Poehlman, PhD (RTI International, Research Trian-
gle Park, NC); Sarah Levine; Melissa Habel; Elizabeth 
Clark; Rachel Kachur; Kathryn Brookmeyer; Mary 
McFarlane; and Tina Hoff.

▸▸ Tips from Former Smokers
Diane Beistle, B.A. (Branch Chief*); Crystal Bruce, 
MPH (Acting Team Lead, Campaign Development 
Team*); Kevin C. Davis, MA (RTI International); 
Carol Haney (Qualtrics); Michelle Johns, MA, MPH 
(Health Communication Specialist*); Josh Millman 
(Vice President, Plowshare Group); Jane Mitchko, MEd 
(Deputy Branch Chief*); Salimah Mohamed, MPH 
(Health Communication Specialist*); Mark Pajewski 
(Plowshare Group); Deesha Patel, MPH (Health Com-
munication Specialist*); Paul Shafer, MA (Research 
Economist, RTI International); Robert Rodes, MS, 
MEd, MBA (Team Lead, Research, Evaluation and 
Technical Assistance Team*); Maggie Silver, MPH 
(Health Communication Specialist*). Authors indicated 
by* work in the Health Communications Branch, Office 
on Smoking and Health, CDC/ONDIEH/NCCDPHP.

▸▸ Proposed Public Health 
Communications Campaign 
for Tobacco Free Alachua (TFA)

Natalie Belva, Rachel Hojnacki, Allison Justice, 
Sherezade Rodriguez, Samantha Susock. The Cam-
paign Plan was presented in partial fulfillment of the 
requirements for the degree of master of arts in mass 
communication at the University of Florida, April 2014.

Extended Case Study 
Contributors
Authors of larger case studies that appear in appendices or multiple chapter boxes are listed here in the order in 
which their case material first appears in the book.
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B: � Health Communication Strategies for Hispanic 
Enrollment into the Affordable Care Act Health 
Insurance Exchanges

Dirk G. Schroeder, ScD, MPH (Chief Health Officer 
and Executive Vice President, HolaDoctor Inc. and 
Associate Professor (Adjunct) of Global Health, 
Emory University, Atlanta, Georgia

Gloria P. Giraldo, MPH, Program Manager, Latino 
Health Access, and Lecturer at California State 
University, Fullerton, California

Brianna Keefe-Oates, MPH, National Program 
Manager, HolaDoctor, Inc., Atlanta, Georgia

Chapter 11 � Campaign to Sustain Hand Washing  
Behaviors in an Urban Informal Settlement  
in Kenya

Renée A. Botta, PhD; Leah Scandurra, MA;  
Rina Muasya, MA candidate, University of  
Denver, Colorado

Kelly Fenson-Hood, MA, Executive Director, Power 
of Hope, Kibera, Boulder, Colorado

Chapter 12 � Evaluation of the National GYT  
(Get Yourself Tested) Campaign

Allison Friedman, MS, Travelers’ Health Branch, 
Division of Global Migration & Quarantine 
(DGMQ), Atlanta, Georgia

Sarah Levine
Melissa Habel
Elizabeth Clark
Rachel Kachur
Kathryn Brookmeyer
Mary McFarlane
Tina Hoff

Chapter 14 � Health Literacy in the Context of Cancer Care:  
Fox Chase Cancer Center 

Linda A. Fleischer, PhD, MPH (Associate Research 
Professor) and Stephanie Raivitch, BS (Director 
Resource Education Center), Fox Chase Cancer 
Center, Philadelphia, Pennsylvania

Authors of material used in appendices are listed below in the order in which their material appears in the text, by 
chapter and title.

Appendices

Chapter 2  Communicating About Infectious Disease
Amy Jessop, PhD, MPH, University of the Sciences, 

Philadelphia, Pennsylvania

Chapter 3  ATV Safety: You Make the Choice
Maria Brann, PhD, MPH, Indiana University‒

Purdue University, Indianapolis, Indiana
Brandi N. Frisby, PhD, University of Kentucky, 

Lexington, Kentucky
Kerry Byrnes, PhD, Collin College, Plano, Texas

Chapter 4  Addressing Chlamydia in a North Carolina County
Jessica K. Southwell, MPH; Matthew C. Simon, MA; 

Kasey P. Decosimo, MPH, University of North 
Carolina, Chapel Hill, North Carolina

Chapter 5 � From Research to Patient Education: Distilling  
the Science for the Public

Theresa J. Barrett, PhD, New Jersey Academy of 
Family Physicians, Trenton, New Jersey

Robert Sprague and Frances Reimers, PCI 
Communications, Arlington, Virginia

Chapter 8 � Programmatic Research in Health Communication 
Campaigns

Nancy Grant Harrington, PhD; Philip C. Palmgreen, 
PhD; Lewis Donohew, PhD, University of Kentucky, 
Lexington, Kentucky

Chapter 9 � Framing Messages About Sexual Health: Research 
to Engage All Stakeholders

Susan D. Kirby, DrPH, CHES, President, Kirby 
Marketing Solutions

Susan J. Robinson, PhD, Visiting Researcher, 
Georgia Institute of Technology Institute for People 
and Technology, Atlanta, Georgia

Chapter 10 A: � Harnessing the Power of Radio to Raise HIV 
Testing Rates

Jeremy Smith (National Director) Incite, Austin, 
Texas

Matthew Scelza, MA (Director), Incite, Los Angeles, 
California
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National Center for Immunization and Respiratory 
Diseases, Centers for Disease Control and 
Prevention, Atlanta, Georgia

B: � Social Media System for Dengue Prevention in Sri Lanka
May O. Lwin, PhD (Associate Professor); Santosh 

Vijaykumar, MA, PhD (Senior Research Fellow); 
Karthikayen Jayasundar (Research Assistant), Wee 
Kim Wee School of Communication and Information, 
Nanyang Technological University, Singapore

Rima Rudd, PhD, Senior Lecturer on Health 
Literacy, Education, and Policy, Harvey T. H. 
Chan School of Public Health, Harvard University, 
Boston, Massachusetts

Chapter 15 A: � Liberia Ebola Response Strategic 
Communication Plan

Ministry of Health and Social Welfare, Liberia
Jana L. Telfer, MA (Associate Director for 

Communication Science (Former),
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▸▸ Chapter 8
Box 1: Alesha G. Hruska, MS, MPH, MCHES, Univer-
sity of the Sciences, Philadelphia, Pennsylvania
Box 3: Allison Friedman, MS, Travelers’ Health Branch, 
Division of Global Migration & Quarantine (DGMQ), 
National Center for Emerging and Zoonotic Infec-
tious Diseases (NCEZID), Atlanta, Georgia; Jennifer 
Uhrig, Director, Social and Behavior Change Research 
Program, RTI International, Research Triangle Park, 
North Carolina; Booker T. Daniels II, MPH, Health 
Communication Team Lead, Centers for Disease Con-
trol and Prevention, Atlanta, Georgia; Carla M. Bann, 
RTI International; and Jon Poehlman, PhD, Health 
Communication Scientist, RTI International, Research 
Triangle Park, North Carolina
Box 4: Ross Shegog, PhD, Associate Professor, Univer-
sity of Texas School of Public Health, Houston, Texas
Box 7: Nedra Kline Weinreich, MS, President, Wein-
reich Communications, Los Angeles, California
Box 8 and Figures 5‒10: Nikki Spencer, BA, and Matthew 
Kreuter, PhD, MPH, Health Communication Research 
Laboratory, Brown School of Social Work, Washington 
University, St. Louis, Missouri
Box 9 and Figures 14‒16: Jeff Jordan, President and 
Executive Creative Director, Rescue Social Change 
Group, San Diego, California

▸▸ Chapter 9
Box 1: Marian Huhman, PhD, Assistant Professor, 
University of Illinois at Urbana‒Champaign, Urbana, 
Illinois
Box 3: Martine Bouman, PhD (Scientific Director); 
Sarah Lubjuhn, PhD (Research Fellow), Center for 
Media & Health, Gouda, The Netherlands; Arvind 
Singhal, PhD, Professor of Communication, Univer-
sity of Texas at El Paso, El Paso, Texas

Authors who have contributed original material for inclusion in chapter boxes are listed here in the order in which 
their material appears in the text by chapter and box number.

Text Box Contributors

▸▸ Chapter 1
Box 2: Cynthia Baur, PhD, Senior Advisor, Health Lit-
eracy, Office of the Director, Centers for Disease Con-
trol and Prevention, Atlanta, Georgia
Box 5: Moshe Engelberg, CEO of ResearchWorks, 
Inc., Oceanside, California
Box 6:- Kristine A. Smith, MA, CCPH, Credentialing 
Manager, National Public Health Information Coalition 
(NPHIC), Marietta, Georgia

▸▸ Chapter 3
Box 7: Ranita Chakrabarti, MPH. Ms. Chakrabarti 
was a student at Thomas Jefferson University when 
she completed the study referred to in the box.
Box 9: N. Belva, R. Hojnacki, A. Justice, S. Rodriguez, 
S. Susock. The Campaign Plan was presented in partial 
fulfillment of the requirements for the degree of mas-
ter of arts in mass communication at the University of 
Florida, April 2014.

▸▸ Chapter 6
Box 2, Box 8: Public Health Institute/Health in All 
Policies and American Public Health Association
Box 5: Patricia McLaughlin, MA, Former AVP, 
Communications, Legacy Foundation, Merrillville, 
Indiana
Box 15: Rosemarie O’Malley Halt, RPh, MPH, Advo-
cacy Director, Maternity Care Coalition, Philadelphia, 
Pennsylvania

▸▸ Chapter 7
Box 5: Stacy Robison, MPH, MCHES, President and 
Co-founder, CommunicateHealth, Inc., Northampton, 
Massachusetts
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Text Box Contributors xix
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