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Preface

As the sport industry is ever-evolving and now exists
in a new world affected by the ongoing COVID-19
pandemic, the goal of providing a comprehensive,
current, and innovative introductory text on sport
management remains a challenging task. Yet we have
attempted to do just that by providing our readers—
students, professors, and practitioners alike—with
this seventh edition of Principles and Practice of Sport
Management.

This text is intended for use in introductory sport
management courses. The focus of these courses,
and this text, is to provide an overview of the sport
industry and cover basic fundamental knowledge
and skill sets that sport managers need, as well as to
provide information on sport industry segments for
potential employment and career choices.

Directed toward undergraduate students, this text
has three distinct sections:

e Part [ provides an overview of basic knowledge
areas for the successful sport manager, pre-
senting fundamental principles and key skills,
information on current issues, and case studies
intended to spark debate and discussion.

e Parts Il through V present overviews of major
sport industry segments in which a sport man-
ager could work, followed by case studies.

e Part VI provides readers with the basic career
strategies for breaking into the highly competitive
sport management industry.

Where appropriate, we have included an inter-
national perspective to give readers a broad view of
sport management in the global context. Sport man-
agers who fail to acknowledge the global essence of
the industry and the international innovations that
drive it will find themselves and their organizations
lagging behind. For example, Chapter 9, Interna-
tional Sport, guides the reader through the global
“sportscape” by examining the burgeoning sport
industry around the world. This chapter makes the
point that the reader should not confuse the “global-
ization” of sport with the “Americanization” of global
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sport, and reinforces the notion that sport managers
who embrace the international nature of the sport
industry will be leaders in the field, while those who
do not are destined to be left behind in the global
marketplace.

New to This Edition

This seventh edition of Principles and Practice of
Sport Management offers a mix of contributions from
scholars and practitioners. Based on feedback from
faculty using the text, each chapter has undergone a
thorough review and revision, and chapter authors
have been attentive to providing new material and
the most current information and data. Key changes
focus on the following topics:

e Up-to-date information on the status of name,
image, and likeness regulations and usage
A brand-new chapter on eSports
The impact of the COVID-19 pandemic on the
sport industry

Additional updates include the following:

e Chapter 6, Ethics in Sport Management, has
been revamped to address newly emerging issues
and how sport managers should address them.

e Chapter 9, International Sport, includes new
information on the International Olympic Com-
mittee as it moves beyond Agenda 2020.

e Chapter 12, eSports, is a new addition, intro-
ducing students to this rapidly developing, bil-
lion-dollar industry, which draws in a wealth of
gamers, spectators, teams, leagues, and spon-
sors, and will increasingly need sport managers’
expertise.

e Chapter 13, Facility Management, explores
some of the major changes in the field in response
to new technology.

e Chapter 18, Sport Broadcasting, Communica-
tions, and Media Relations, expands on emerg-
ing and innovative forms of sport media that

xiii
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extend beyond the traditional forms of the past
decades. Tt replaces the prior edition’s chapter on
sport television broadcasting.

e Chapter 19, The Sporting Goods and Licensed
Products Industry, has been updated to include
information on different elements in those two
areas.

Overall, this text allows the reader to learn both
the foundations and the principles on which the
sport industry operates and also offers an oppor-
tunity to apply those foundations and principles
through interactive case studies and chapter ques-
tions. This text provides historical perspectives, as
well as thoughts about current and future industry
issues and trends. For all these reasons, Principles
and Practice of Sport Management will prove a valu-
able resource to those seeking employment in the
sport management field, as well as those whose role
it is to educate future sport managers.

Resources for Instructors

Like previous editions, this edition offers instructors a
wealth of resources to aid in the teaching of this mate-
rial. These include the following:

Test Bank—including in LMS-compatible formats
e Slides in PowerPoint format
Instructor Manual (includes Answer Key to Case
Studies)
Lecture Outlines
e Answer Keys for Case Study questions

Principles and Practice of
SPORT MANAGEMENT

i Pikce Mas) Mary & Hums

% NAVIGATE
[Ashsrant access |

e Answer Key for Student Workbook
e Sample Syllabus
e Image Bank

Resources for Students

Navigate course access is included with each new pur-
chase of this textbook, and includes:

e Newly available Workbook with more than 570
digital activities, the majority of which are auto-
matically graded for each chapter

e Interactive eBook with embedded Knowledge

Check questions and gradable quizzes at the end

of each chapter, and an interactive glossary

Terminology flashcards

Learning objectives

Slides in PowerPoint format

Open educational resources
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